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Michaal Crichton's

Yoll-Mann
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We live in the third decade of
the 21st century, a time when
information is the new
currency, and disinformation
is a way to easily manipulate
nations.

It's worth sometimes reflec-
ting on a phenomenon
coined by the famous writer
Michael Crichton, named
after his friend.

The Gell-Mann Amnesia effect.
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Briefly stated, the Gell-Mann
Amnesia effect is as follows.
You open the newspaper to an
article on some subject you
know well. In Murray's case,
physics. In mine, show
business. You read the article
and see the journalist has abso-
lutely no wunderstanding of
either the facts or the issues.
Often, the article is so wrong it
actually presents the story bac-
kward—reversing cause and
effect. I call these the "wet
streets cause rain" stories.
Paper's full of them.



